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ABSTRACT 

 

Beauty problems are problems that are never discussed, one of which 

is acne, a skin problem that is often faced, especially by teenagers. 

Facial skin care is really needed to help overcome acne, ingredients 

that can overcome acne problems such as Glycolic acid, Salicylic 

Acid, Benzoyl Peroxide, and also Tea tree oil with its various 

different benefits. The aim of this research is to find out whether 

there is a comparison in the level of knowledge in choosing products 

for acne-prone skin between beauty and culinary students. The 

sample in this study used a purposive sampling method with the 

criteria of students experiencing acne skin problems. The results of 

the research show that the level of knowledge of students majoring 

in beauty and culinary is 71.89 and 63.39 respectively, this shows 

that students majoring in beauty have a higher level of knowledge 

about acne facial care than culinary majors in the sufficient category. 

The choice of products between students majoring in beauty and 

culinary was 48.85 and 41.47 respectively, this shows that students 

majoring in beauty products in choosing products for acne-prone 

skin were higher than culinary majors in the category of less in 

choosing products for acne-prone skin. . Then a comparison of the 

level of knowledge in choosing products for acne-prone skin 

between students majoring in Beauty and students majoring in 

Culinary with results of 70.43 and 60.75 respectively, this shows that 

students majoring in beauty are higher than students majoring in 

Culinary in the sufficient category. It can be concluded that students 

majoring in beauty and culinary are still quite lacking in choosing 

products for acne-prone skin which results in many students still 

having acne, even though when compared the level of knowledge of 

students majoring in beauty is slightly higher than students majoring 

in culinary beauty. 
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INTRODUCTION 

Beauty problems are problems that will never be finished to be discussed, one of which is the 

problem of skin berjеrаwаt, Acne is a chronic inflammation of the follicular unit of the sebaceous 

gland. The cause is due to multifactorial clinical features in the form of comedones, papules, pustules, 

nodules, cysts, scarring (Sibero et al., 2019). Beauty Problem can damage self-confidence, facial skin 

care is needed to help overcome acne, a lot of ingredients that can overcome acne problems, such as 
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Glycolic acid, Salicylic Acid, Benzoyl Peroxide, Retinoids, Sulfur, and also Tea tree oil (Azis et al., 

2022). Anti-acne products are currently widely circulated in the community, this makes it easier to get 

the desired product. However, if there is a mistake in choosing an anti-acne product, it can increase 

sensitivity and irritation (Lestari etc., 2020), then in choosing a product must be based on knowledge. 

Sources of information greatly affect a person's level of knowledge, knowledge can be obtained 

through television, books to what is currently easily available, namely through the internet.Teenagers 

with acne can easily access the internet to find information on how to treat acne.However, based on a 

pre-survey distributed by researchers to students majoring in Beauty and Culinary at SMK Perwari 

Kendal, the knowledge obtained from the internet is not enough to overcome because not all 

ingredients are suitable for the severity of acne, skin needs and their skin type.  In this study, it will 

compare the level of knowledge in choosing adolescent acne products, especially students majoring in 

Beauty with Culinary majors who have acne skin problems at SMK Perwari Kendal, whether 

differences in majors and knowledge gained from learning materials will affect their knowledge in 

choosing products.Research at this location is supported because researchers have made direct 

observations to SMK Perwari to get the results of a pre-field survey and found that there are still 

many students who experience acne skin problems with an average age of  14-17 years. 

 

METHODS 

This research uses quantitative, with a cross-sectional approach model, which is to study the 

correlation between risk factors by means of approaches, observations, data collection at one time 

(Wicaksana & Rachman, 2018) risk factors by means of approaches, observations, data collection at 

one time.  

The sampling technique used in this study was purposive sampling. Where the technique uses 

certain considerations according to the desired criteria, in line with this study determining respondents 

who are currently having acne. (Suriani & Jailani, 2023). The sample in this study were 62 students of 

SMK Perwari Kendal who were experiencing acne skin problems. 31 respondents from the Beauty 

department and 31 respondents from the Culinary department, Research Instruments are tools used in 

data collection methods by researchers to analyze the results of research conducted in the next 

research step. The instruments used in this study Observation, researchers directly observed 

respondents who were in the SMK Perwari Kendal environment before distributing questionnaires, it 

aims to observe whether there are still many students who experience acne skin problems. Tests are 

usually carried out to measure individual and group abilities (Silalahi, 2017), tests are divided into 

five forms including personality tests, talent tests, achievement tests, intelligence tests and attitude 

tests. In this study using an achievement test. By distributing 12 questions about knowledge in 

choosing products for acne skin that have been tested for validity before being distributed to 

respondents. 

 

RESULTS  

Comparison Test of Beauty and Culinary majors based on the level of knowledge of acne skin 

Respondents' questionnaires were made with a total of 12 statement questions consisting of 

knowledge about acne and acne skin care. The respondent's questionnaire statement consists of 

positive and negative statements. After getting the results, researchers will compare the level of 

knowledge of students majoring in Beauty with Culinary. 

 
Figure 1 Comparison of Knowledge Level of Beauty Majors with Culinary Majors 
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Comparison in the Selection of Products for Acne Skin Majoring in Beauty with Culinary  

Comparison Test of Beauty and Culinary majors based on the selection of products for acne-prone 

skin Respondents' questionnaires were made with a total of 12 statement questions consisting of 

product selection for acne by identifying ingredients that are suitable for acne-prone skin and the 

benefits of ingredients for acne-prone skin. The respondent's questionnaire statement consists of 

positive and negative statements. After getting the results, the researcher will compare the level of 

knowledge of students majoring in Beauty with Culinary. 

 

 
Figure 2  Comparison in Product Selection of Beauty and Culinary Majors 

Comparison of Knowledge Levels in choosing Products for Acne Skin in Beauty and Culinary 

Department Students  

The respondent's questionnaire statement consists of positive and negative statements. After getting 

the results, researchers compared the level of knowledge of students majoring in beauty with culinary. 

The results of the test analysis of the level of knowledge in choosing products for acne skin between 

students majoring in beauty and culinary are obtained with the following results. 

 

 
Figure 3  Level of Knowledge in Choosing Beauty Department Products with Culinary 
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Based on Figure 1. The average percentage of knowledge level comparison in Beauty majors 

is 71.89 with a sufficient category, and in Culinary majors is 63.39 with a sufficient category. This 

shows that the knowledge of acne and acne skin care of students majoring in Beauty is higher than 

students majoring in Culinary. This is in line with research (Fadila, Minerva, & Astuti, 2020) that 

students majoring in Beauty have more knowledge about products than students majoring in Culinary 

so that they can make the selection of appropriate and appropriate facial skin care products. Research 

(Sari et al., 2023) revealed that the knowledge of adolescents suffering from acne about care products 

or skincare is also quite knowledgeable.  

Based on Figure 2. The average percentage of product selection comparison in Beauty majors 

is 48.85 with a category of less, and in Culinary majors is 41.47 with a category of less. This shows 

that the knowledge of students majoring in Beauty and students majoring in Culinary is lacking in 

choosing products for acne skin. This is in line with research (Rahmi et al., 2023) which states that 

there are still many teenagers who do not understand how to choose products that are suitable and safe 

for skin needs. In research (Hanifah, 2013) states that the knowledge of Cosmetology students 
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obtained from Basic Chemistry subjects can influence buying decision behavior, this is what makes 

the results of students majoring in Beauty higher than students majoring in Culinary.  

Based on Figure 3. The average percentage of knowledge level test in the Beauty department 

is 70.43 with a sufficient category, and in the Culinary department is 60.75 with a sufficient category. 

This shows that students majoring in Beauty both have sufficient knowledge even though students 

majoring in beauty are higher than students majoring in Culinary. This is in line with research 

(Qemha & Asshara 2016) that beauty majors have basic knowledge about cosmetics so that these 

students can choose products that are suitable for the type of acne skin they are experiencing. 

According to the results of research (Susilawati et al., 2022) Knowledge is very important for the 

formation of a person's actions, because good knowledge will influence correct decision making 

towards an object, as well as culinary majors who must also have knowledge in order to choose 

products that are suitable for the type of skin and acne skin problems that are being experienced. 

 

CONCLUSION 

1. The results showed that the level of knowledge between students majoring in Beauty and Culinary 

was 71.89 and 63.39 respectively, this shows that students majoring in beauty have a higher level of 

knowledge about acne facial treatment than Culinary majors with sufficient categories.  

2. The results of research in product selection between students majoring in Beauty and Culinary are 

48.85 and 41.47 respectively, this shows that students majoring in Beauty in choosing products for 

acne skin are higher than Culinary majors with less category in choosing products for acne skin. It is 

recommended for the school to hold a knowledge counseling on acne skin problems and how to 

overcome them to increase the knowledge of students, especially those who are experiencing acne 

skin problems to prevent and treat these skin problems. 

3. The results of the comparison of the level of knowledge in the selection of products for acne skin 

between students majoring in Beauty and students majoring in Culinary respectively 70.43 and 60.75, 

this shows that students majoring in Beauty are higher than students majoring in Culinary with 

sufficient categories. It can be concluded that students majoring in beauty and culinary majors are still 

quite lacking in choosing products for acne-prone skin which results in many students still having 

acne, although in comparison the level of knowledge of students majoring in beauty is slightly higher 

than students majoring in culinary. It is recommended for adolescents who are experiencing acne skin 

problems to be able to make the results of this study as information material in choosing products for 

acne skin. 
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